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3 Marketing “Hoops”™

Responsiveness
Perspective

Put a little
C.0.L.O.R. in
your Marketing

C ommit to a Plan

O ffer it for Free
L ook Inward

O n-line Marketing
R elations/Public

Make it SMART...

S pecific

M easurable

A ttainable

R ealistic

T 1me sensitive
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Commit to a Plan

Past | Present Future

Commit to a Plan

Factors to consider:
1 &

2.
3,
4
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Offer it For F

vork!
-give your time
findform a formal networking group

-gitend everything you can

Offer it For Free

ArtlrE LEI_“ﬁJ;‘ 10 things you must know in

remembed: Free by fax
Book/Booklet: i you awe writng artices,
compdle tham

=couild you write, “40 fips on choosing & ness
suppliar? or 777

'Dn line PUb'n: weow experiaricles com

Monthly e-zine: .auomaic respander—12
ardicles (see sampls af v jafffobe coméelation

Ofl‘er it For Free
Become a
professional speaker!

-joina Toastmasters club
-Rotary/Kiwanis/Optimists
-teach at community college
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L.ook inward
WHAT DO YOU DO
FOR A LIVING?

- Action Statement
+* How do you do that?"

- Impressions, Impressions

=Virtual thank you's
www blssimountain com
WWW, imeTicangrectings com

sVirtual flowers

wwrw virtualflowers. com
*Virtual gifi giving

www. clienlappresisban com

Look inward

O.T.L. MARKETING
MATERIALS

4]
Q

« why choose vours aver mine?
» flexibility in design

* consider the delivery system

» make your own press packet

1-800-875-7106  www jeffiobe.com
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Look inward

OTL Door Openers/
Direct Mail

+Hit them with a bang! “

*Consider how you deliver 1t ‘ﬁ

P =g

5 % : &

Make 1t memorable

Look inward

Difference between
Mass Mail and Direct Mail

Bulk Mail vs, Bulky Mail

L.ook Inward

Rely on your
“Advisory Board”

1-800-875-7 lﬂg www jeffiobe.com
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On-Im: Marketing

give lhcm & reason fo go there
sgive them & reason lo come back
=give them the info. they need
smarket, market, market
«Offer user friendly technology
=} eep track of info. on customer
*(Mffer good deals for short times

On-line Marketing

*One-to-one relationship

*Fax-Email-THE WEB!

*Contenl is King!

*KEYS: Fase of Navigation
Quick Download Time
Minimize Serolling

On-line Marketing

In writing I'r the web..
(:}Bmdits Vs, me
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Relations

&
FREE PUBLIC RELATIONS

WHEREVER!
WHENEVER!

PR 15 4 marketing tool and should be used as
part of your overall marketing program

Emmmples om sleo imciode petworang, video prodecnon,
Boklling free semmers, spocial evests amd coniorts, oic.
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